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Campaign Targets

Sales : List growth :

New customers : Conversion rate :

Discount Type
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Other:

Campaign Dates

Start date : End date : Duration :

Notes
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Build a landing page for the sale
Set up buy buttons (if needed)
Create coupon(s)
Have images made:
O Home page banner or popup
O For emails
O For affiliates
O For ads
O Have different images (if discounting more than one product)
Ensure tracking pixels are in place
Create tracking links for ditferent sources
Set up email automation or review for relevancy
Establish sale promotion calendar
Write emails
Write atfiliate emails
Create social media content
Website has ads and blurbs promoting/announcing the sale
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Name Date Contacted  1st Followup 2nd FYollowup
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Social Media Content Ideas
What Ill post on my social profiles to promote the sale




Emails To My List
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Affiliate Emails
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Campaign Targets

Sales :

Customer value:

Conversion:
Other:
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Sale Typ
[]

e

[] All customers receive

% off for customers of

product

gift when they order this month
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Start date

Campaign Dates

End date :

Duration :
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CustomerLoyalty Sale Checklist

Build a landing page for the sale
Set up buy buttons (if needed)
Create coupon(s)
Have images made:
O Home page banner or popup
O For emails
O For affiliates
O For ads
O Have different images (if’ discounting more than one product)
Ensure tracking pixels are in place
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Create tracking links for ditferent sources

Set up email automation or review for relevancy
Establish sale promotion calendar

Write emails

Write atfiliate emails

Create social media content
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Website has ads and blurbs promoting/announcing the sale

O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O




Aﬁi I iate o Utrea C h People I will personally invite to promote

Name Date Contacted  1st Followup 2nd FYollowup

O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O
O




44444

Affiliate Emails
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Emails To My List
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Social Media Content Ideas

What Ill post on my social profiles to promote the sale




Bundle Sale Plan

Campaign Targets

Sales : List growth :
New customers : Conversion rate :
Bundle Type

[] Get these for the price of one

[ | Get these for $
I:' Themed bundle (Bact to school, Pamper yourself)

Campaign Dates

Start date : End date : Duration :

Notes
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Build a landing page for the sale
Set up bundle in cart (if needed)
Set up buy buttons
Have images made:
O Home page banner or popup
O For emails
O For affiliates
O For ads
O Have different images (if’ discounting more than one product)
Ensure tracking pixels are in place
Create tracking links for ditferent sources
Set up email automation or review for relevancy
Establish sale promotion calendar
Write emails
Write atfiliate emails
Create social media content
Website has ads and blurbs promoting/announcing the sale
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Aﬁi I iate o Utrea C h People I will personally invite to promote

Name Date Contacted  1st Followup 2nd FYollowup Sales $
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Affiliate Emails
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Social Media Content Ideas

What Ill post on my social profiles to promote the sale
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Review

What was your 60 Days 90 Days
return on investment
(ROI)?
Did you hit your targets?
Sale #1 - 30 Days Sale #2 - 60 Days Sale #3 - 90 Days

If not, why not?
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